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Overview of FY2014 2" Quarter Financial Results
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1. Sales and Income increased from the previous year

(the highest for the first half period)

2. Upward revisions of FY2014 full year forecast

3. Dividends for the first half period 47yen
(forecast as of Apr.26 34yen )

DENSO
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FY2014 2" Quarter Financial Results
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(Ratio to Sales)

FY2014

(Unit: Billions of Yen)

aSF;ffJeﬁlaf‘m FY14 2Q YTD| FY13 2Q YTD| Ch ange |
Sales 19730 | 1,987.9 | 1,733.1 | +254.7 | +14.7% |
Operating 00 | ©799192.2| (099 136.3|  +55.9| +arow|

Income before
Income Taxes

(9.9%;

1950 | (10699214-6 | (70051374 |

+77.2 | +56.2%|

Income |

Netincome | 4570 | (25091501 | wswy 781 +72.0| +92.2%|
(Unit: Millions of Units)
FOreign JPY 98/$ JPY 99/% JPY 79/% +JPY 20
Exchange Rate JPY128/Eure | JPY130/Euro JPY101/Euro +JPY 29
Domestic Car
Production G 4.53 4.70 -0.17 -3.6%
O C
P:I:(;i?:?ison ?f Japanese 8.65 8.69 8.30 +0.39 +4.7%
panufacturers | (2.68) (2.66) (2.47) (+0.19) (+7.7%)
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[Overview of the consolidated financial results]

We posted sales of 1,987.9 hillion yen, up 254.7 billion yen from the previous
year, equivalent to annual revenue growth of 14.7%, due to an increase in car

production in North America, in addition to the impact of the weak yen.

Operating income reached 192.2 hillion yen, 55.9 billion yen higher than ayear
ago, thanksto cost reduction efforts, in addition to the impact of the weak yen.

Income before income taxes reached 214.6 billion yen, up 77.2 billion yen year-

on-year.

We earned a net income of 150.1 billion yen after corporate and other taxes, up

72.0 billion yen from ayear earlier.




Change in 2" Quarter Consolidated Sales —

By Customer  (unicgilions of ven) OE Sales for others

Now boeiesss uen 00T ():Change from FY13 2Q
700
fo Others (+ 17.6%)
others 2Q YTD 600 |
655.3HEEN!
_ Fuji (- 2.2%)
50 VW-AUDI  (+30.0%)
_ Mazda (+ 30.9%)
After—market, 400 t Chrysler (+ 39.5%)
New business&Others 424 Fiat (+ 333%)
300 F 47.1 Suzuki (+ 19.3%)
200 L 547 Hyundai/Kia (+39.5%)
(+ 38.6%)
100
119.3 136.5 Honda (+ 14.4%)
0
> FY13 2Q YTD FY14 2Q YTD
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[Sales by customer]

Sales to the Toyota Group increased in North America and Europe and decreased
in Japan and Asia and Oceania. Therefore, the impact of the increase in car
production was small and resulted in adecrease in its share.

Sales to non-Toyota Group companies also increased, including to Suzuki because
of salesincrease in lithium battery packs and to Mazda in direct injection products.

Sales to overseas automakers increased due to an increase in car production,
including to Ford for which we have increased sales in car air conditioners and to
GM for which we have increased sales in the common rail system.



Change in 2" Quarter Consolidated Sales 04 121
By Business Segment L987.9 el alorsorven,
2000 1,733.1 56 9 Others (+6.8%)

00 | 171389 Small Motors (+99%)

' -m—// 184.9 Electronic  (+11.4%)

1600 126.4 - RO
_ nrormation %
1400 | 1660 - - & Safety Systems _ 0+
1000 r 606.8 Thermal (+19.8%)
500 | 506.5
600 | —
400 1 Powertrain 117 o
ol 591 8 692.7 Control (+17.0%)
0 1 1
FY132Q YTD FY14,2,Q, YTD
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[Sales by business segment]

Sales of thermal products increased thanks to an increase in car productionin
North America, Europe, and Asiaand Oceania as well as an increase of salesin
car air conditioner products.



Change in 2" Quarter Operating Income
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(Unit: Billions of Yen)
+66.0 192.2
-17.0 +13.5
Labor +19.0Producti
136.3 _cost_ ., o 90 me”
-1 -7.0 Variable increase
Expense Raw cost

material -1.1 -3.5 reduction
cost

. Sation Qners Operating
Operating | —
Income
FY132Q YTD FY14 2Q YTD
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[Factors that contributed to increases or decreases in operating income]
Negative factors

1) Higher labor cost: Anincrease of 17.0 billion yen was mainly due to an
increase in salaries in emerging countries and also an increase in salaries and
overtime in Japan.

2) Higher expenses: An increase of 14.0 billion yen was mainly due to an increase
in R&D expenditure.

Positive factors

1) Variable cost reduction: An increase of 19.0 billion yen was due to increased
productivity and other efficiencies.

2) Production volume increase: An increase of 13.5 billion yen was due to an
increase in sales.

3) The depreciation of the yen: An increase of 66.0 billion yen was due to the
impact of the weak yen, which is 20 yen lower against the US dollar and 29 yen
against the euro.



2"d Quarter Geographical Segments by Company Location
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(Unit: Billions of Yen) (): Local Currency Base
[]: Ratio to Sales
M0 1 3008 Operatin
- Sales 0| 1437 =P 9
1300 ) oagg 7% nosst INCome
1200 | 130 |
+52.8%
1,100 1 +28.7%
— (+5.8%) 110 F
] +33.9% 94.0
500 (+8.3%) 457.2 [7.6%] +11.1%
402.8 % T (-11.8%)
400 +35.5% 355.3 - 37.7
300.8 (+7.0%) ] 33.9 [g0%]
300 0 +34.8% [0.5%]
+31.6% (+9.6%)
173.1 +172.3% -36.2%
200 (+17.3%) | 9.3 (+106.7%) (-45.0%)
69053 . 3.7
100 39.6 [2.3%] L1476 1.81.1
30.1 f0.8%l [5.8%][2.8%]
. i .
FY13  FY14 FY13  FY14
20 YTD2a YD Asia & 2q T2 YD orth Asia &
or sia
Japan  america EUTOP€ Qceania Others Japan  america EUYTOP® Qceania Others
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[Sales and operating income by operating region]
* Based on local currency, excluding the effect of foreign exchange rates

Japan
» Salesrose by 7.8% from the previous year. Despite a decrease in car production,

the increase of export sales and the effect of the weak yen led to an increase in
sales.

* Operating income soared by 52.8% from the previous year. Despite an increase
in labor costs and research and development expenses, the currency exchange gain
and cost reduction effort led to an operating income increase.

Sales and profit increased in North America and Europe thanks to the increasein
car production and the weak Japanese yen. However, operating income decreased
in Asia and Oceania and Others due to an increase in labor cost and expenditure
on the establishment of plants and technical centers.




FY2014 Financial Forecast
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(Ratio to Sales)

(Unit: Billions of Yen)

Sl Sy FY2013 Change

as of Jul.31 Revised
Sales 3,890.0 4,010.0 3,580.9 +429.1 | +12.0%
Operating
F (8.6% 35.0 (9.0%) 360.0 (7.3%) 262.4 +97.6 +37.2%
Income before
Income Taxes (9_3%)361.0 (9.8%) 391.0 (7.9%) 281.9 +109.1 | +38.7%
Net Income 632340 | (6.6%) 264.0 | (5196)181.7 +82.3 | +45.3%

(Unit: Millions of Units)
Foreign JPY 94/$ JPY 97/$ JPY 83/$ +JPY 14
Exchange Rate | JPY124/Euro| | JPY130/Euro | JPY107/Euro +JPY 23
Domestic Car
0

Production 9.14 9.45 9.13 +0.32 +3.5%
gy;c;iiisor??)rf Japanese 17.69 1773 1663 +110 +66%
Manufacturers | B (5.46) (5.02) (+0.44) (+8.8%)
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[Forecasts for consolidated financial results)

We decided to upwardly revise the original forecasts for the full-year financial
results, considering business conditions such as an increase in car production in
Japan and North America. We also changed the foreign exchange rate. For the
forecast of the second half year it is 95 yen to the dollar, and 130 yen to the euro,
and for the full-year 97 yen to the dollar, and 130 yen to the euro.

We expect sales of 4,010 billion yen and operating income of 360 billion yen.

A one-yen gain against the US dollar and euro would reduce operating income at
DENSO by 2.7 billion yen and 0.8 billon yen ayear, respectively.




Change in FY2014 Operating Income o 121
(Unit: Billions of Yen)
+91.0 360.0
Currency
+35.0 EEIENrE
-33.0 +57.0 Variak:le gai
. . cost
262.4 LCa(?SOtr Production reduction
- -280 _8 0 _volume
Expense Rz;w 5.7 increase
-10.7 material  Others :
Operating cost (Mix) Operating
Income Depreciation Income
FY13 FY14 F
DENSO [ —

[Factors that contributed to increases or decreases in full-year forecasts for

operating income]

While there were negative factors, including increased expenses of 85.4 billion
yen, positive factors, such as the depreciation of the yen, variable cost reduction
and production volume increase boosted operating income by 183 billion yen.
Therefore operating income islikely to be 360 billion yen, up 97.6 billion yen

from the previous year.



FY2014 Geographical Segments by Company Location
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(Unit: Billions of Yen) (): Local Currency Base (): Local Currency Base
2800  2,667.0 Sales 980 264.0 Operatlng ]: Ratio to Sales
poxl  |ncome
2,600 2 463.6 260
+8.3%
2400 | +54.7%
240
2,200 220 +
— +16.2% 170.7
+25.9% (+1.8%) 200 16 g5 -0.9%
1,000 (gadi:/"é 923.0 :L, (-16.3%)
800 +30.3% m g0 | 7[935;] 73.0
635.4 = (+9.20) 2
600 L
485.0 60 +37.8% I
+18.9% (+18.6%) * 0
400 372.2 (+11.4%) 40 0 (+110.9% -68.1%
(-68.5%)
200 76.0 20 13.4 15 3%] 3 910 0 31
[ [2.1%] M 12.1% .
639 gt [4.9% 1.0
[1.3%]
0 0
FY13 FY14F FY13 FY14F
North Asia & North Asia &
Japan America EUrope oOceania Others Japan America Europe oOceania Others
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[Sales and operating income by operating region]

We expect sales and profit in Japan, North America and Europe to increase (based
local currency, excluding foreign exchange rate effects.)

In Asiaand Oceania and Others, our profit will likely decline.




Return to Shareholders
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[ Dividend (ven) .
(Yen) (Billions of Yen) (Billions of Yen)
——— Net Income
100 r 94 - 300
"""" 264.0
80 1
Year-encli
64 L 47 { 200
60 46 46 181.7 ' :
143.0 /{ear—enc
40 F Year-end 37 :
27 \2’3/ o Interim 1 100
& | 734 Interim
20 Interim 47
23 27
0 0
FY10 FY11 FY12 FY13 FY14F

FY2014F Annual Dividend per Share: Increase by 30 yen to 94 yen '

DENSO
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[Dividends for the first half period]

Considering the upward revision to the full-year financial results forecast, we
decided to increase dividends from 34 yen (the forecast as of Apr 26, 2013,) to 47

yen.
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Topics
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1. Global Mid-term Policy

2. On-going Technology Developments
(1) Fuel Saving Products
(2) Driving Assist and Safety Products

(3) Information and Communication Products
(4) DENSO'’s Development / Product Network

(5) New Business

DENSO
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Global Mid-term Policy
DENSO Group’s Global Mid-term Policy ]

12 /21

(1. Strategies to expand business for ensuring our continuous N
growth in future years
(1) Strengthen relationship with major automakers and expand business in
growing emerging markets
(2) Develop system products that make vehicles more attractive for customers
(3) Expand aftermarket business and develop new businesses

2. Evolve by continuing to develop the world’s first products

(1) Improve capabilities of product development focused on world first technology

(2) Establish global procurement, production, and supply systems that make us outstanding
(Dantotsu) cost competitive

3. Facilitating Group-wide collaboration worldwide and speeding-up
corporate management

(1) Strengthen the foundation to facilitate the collaboration of 120,000 associates in the
DENSO Group

\__(2) Foster a corporate climate that encourages associates to act quickly J

[ Achieve consolidated sales of 4,000 billion yen and an operating margin of 8% in FY2015.]

DENSO S yS —

Our Global Mid-term Policy established this fiscal year states the following three
policies:

1. Expand business to ensure our continued growth in future years.

2. Continue to develop the world’ sfirst products.

3. Facilitate Group-wide collaboration worldwide and speed up corporate management.

12



On-going Technology Developments (Fuel saving Products) 15 ;5

[Technology Innovations for Fuel Efficiency/CO2 Reduction ]

~ » Higher Output Internal Combustion
Smaller Engine
Fuel-efficient Compact Car - Gasoline Direct injection
\_ Smaller and Lighter Components - Common Rail System
N » Stop -Start System
Electrification - Improve Starter’s Starting Efficiency
Hybrid and Durability
L Electric Vehicle ) - Fuel Saving System
» Smaller and Lighter Hybrid Components
Svstem App roach ) - Improvement of Inverter
. - Motor Generator
Fuelisavingjtirouoh > Energy Management Systems
\ sysemleelahoration J - Heat Energy and Electric Management
DENSO P —

One of the key technologies for our sustainable growth is for fuel-efficient
powertrains.

The demand for higher fuel efficiency and lower CO2 emissionsis leading to
downsizing, electrification, and systemization in automotive powertrain

technology.

DENSO is developing awide variety of powertrain products ranging from

internal combustion engine components to hybrid and electric vehicle devices.

We offer solutions that meet the needs and trends of respective regions and customers.

13



- [Hybrid ]
On-going Technology Developments (Fuel saving Products) —

[Smaller and Lighter Hybrid Components ] DCDC converter

Inverter fé

" - =
/| ! Battery monitor unit

> Energy saving air

conditioning system
ICE T/M
¥ 3

/Battery pack
. Sub batteryl -
Heat pump =" o [ @29 [

Products highlighted

Al Cooling fan

iniblue: under development

E-compres/sor Motor ge‘nerator Current/sensor High \;(;Itage relay
. _
0 & @
-
Installed mainly on TOYOTA (CROWN and Lexus etc)
and start on other automakers soon.
DENSO L T ot e e

Regarding inverters, DENSO commercialized the world’ sfirst inverter with a
double-sided semiconductor device cooling mechanism. That change allowed the
inverter to achieve a power density almost twice as large as a conventional structure,
while reducing cost.

Our original double-sided cooling technology has made it possible to reduce the size
and deliver high power. Our inverters have been used in Lexus models as well as
Camry and Crown models.

They will also be used in non-Toyota models that will be released shortly.

14



. ‘ Safety
On-going Technology Developments priving Assist and Safety Products,

Safety Systems I
I

ﬂ Extraordinary Safety |

Help ensure safety in case
of emergency

(Damage reduction in case
of the car crash)
Severe accident

Minor accident
ﬂ Everyday confidence ’7 Near-miss
Give you peace of mind Anxiety, uncomfortable feeling

each time you drive Lane departure warning

Pre-Crash Safety

Night View System with Pedestrian Detection Function Driver Monitoring System

DENSO onrs ot 4 o s

Largely driven by an increase in the number of vehicles used in emerging countries,
motorization is progressing worldwide, leading to an increase in traffic accidents.

In the area of preventive safety, under the slogan “Everyday Confidence, Extraordinary
Safety,” DENSO is developing products to reduce damage from road accidents, help
drivers eliminate their stress and anxiety about driving, and make them feel secure.

Notably, in the area of active safety for preventing accidents, our products have been
used by Toyota, Mazda, Daihatsu, and other automakers. The number of car models
employing our productsis also on therise.

15



Analysis of accidents Trend of laws, regulations and ratings

[ Suggest three preventive safety product packages

AEB
Autonomous Emergency Braking
(Intersection Assist)

AEB

Autonomous

Emergency Braking

(vehicle in front, pedestrians)

TSR
Traffic Sign Recognition

Low-speed AEB
Autonomous
Emergency Braking
(vehicle in front)

LKA
Lane Keeping Assist

FSRA
Full Speed Rage ACC
( Adaptive Cruise Control)

AHB
Auto High Beam

LDW

Lane Departure Warning

According to analyses, rear-end collisions account for the largest proportion of
fatal accidents, followed by head-on collisions and collisions with pedestrians.

To prevent these accidents, we will develop and propose three packages: Entry,
Standard, and Premium, while taking into account trends of laws, regulations and

ratings and customer needs in respective regions.

16



On-going Technology Development Vi
| (Information and Communication Products) 17 121

In—Vehicle Information (IVI) System ]

Increasing IT functions without sacrificing driving safety
@ Heads-up Display @ Renewable Systems @ Mobile Connectivity
[Features]

(DProvide important vehicle information with minimal |
distraction to ensure driving safety

@ Multimedia parts can be replaced

\~< 444444 3 and software can be updated
| o
i

@) System integration with mobile devices |

[Enhanced navigation capability=> assisting computer for fun and safe driving

Recent progress in information technology have dramatically increased the amount of information
available to drivers, and offered alot of convenience.

Against this backdrop, it will become important to offer services that give confidence to driversto
ensure safety. These services will enable driversto safely take notice of information without being
distracted and to obtain timely information for safe driving.

In general, there are 300 near-miss incidents for every single serious accident. These incidents can
be reduced by presenting information that helps relieve drivers discomfort and anxiety.

We will enable driversto clearly understand the driving conditions in the cockpit, while
guaranteeing safety, enjoyment, and ease-of-use.

Development of head-up displaysis one solution.

Meanwhile, navigation systems, audio equipment, and other multimedia products will be made
replaceable, installable after purchase of vehicles, or updatable to ensure use of latest software
and connectivity with cutting-edge I T devices.

At DENSO, IVI (in-vehicle information) systems that offer these functions are considered as

assisting computer for enhancing fun and safe drive, not as tools for guidance as provided by
conventional car navigation systems. Development of these systemsiis currently underway.

17



DENSO'’s Development Network
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Core Technical Centers (T/C) and Satellites
L NA ] ] E 9[‘29‘?----A?'?.@‘_(,I)_C_Q%rl@.______C_']'P?________lr_‘g'_a________S_A_____
Core T/C| Japan i Germany Thailand } ; Santa
Michigan (Aachen) (Bangkok) Shanghai Deli Barbara
_ B%TL‘,%S“C Tennessee |UK, Italy, Vietnam, North and South
Satellite |companies |czlifornia | [2weden, Philippines China, Xian, - -
Korea Czech Australia Taiwan
Germany (Aachen) ~ Germany (Munich) Tokyo (Design Development Center)

offering more market-specific designs

developments in advanced technological areas in

*Improve customer service by designing more products locally and

Contribute to development in other regions by promoting future

Europe

-Develop automotive semi conductor

Germany (ADASENS)
-Develop image recognition technologies

to enhance passive safety features.

*Increasing its capacity to design optimal products in its seven operating regions worldwide
= Strengthening the role of R&D facilities in North America and Europe

DENSO

ESoRrR Cumr e R A rghis rosmeesd

Optimal product design is ensured for local customers in seven regions: Japan,
Europe, North America, ASEAN, China, India, and South America. In Japan,
North America, and Europe, advanced devel opment projects are underway to

meet regional conditions.

For example, in Germany, we have been expanding our R&D center with focus
on the area of safety because Euro NCAP standards are expected to be applied in

other regions.

In our priority areas, we will continue to establish a flexible network. For
example, a semiconductor design center will be set up in Tokyo, and a stake was
acquired in ADASENS, a German company that devel ops image recognition

technology for preventive safety.

18



Global Production Network
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Capital Expenditures FY14 Mexico <Silao Plant> expand .
280 billions of yen Investment : approx. US$51.4 million = =
: 0 . Operation Start : October 2013, October 2014

( Increase +49.4 bil yen ( +21%) from previous year ) St oyedhs LT cAbE Fonie W
Japan 131 ( +6.7) =North America 39 ( +18.5) e e -

: : Business description: Manufacturing air conditioning
*Europe 22 ( +2.9) :Asia & Oceania 80 ( +17.4) (HVAC) units and alternators
*Others  8( +3.9)

=

Global Network

218 companies
(38 Countries and Area)

i < > . .
Indonesia  <srd Plant New Production Companies

Cambodia (2013/7~)

=sensor components for ignition magnetos

Investment: Approx. 1,040 billion rupiah
(approx. US$110 million*)
Operation Start : February 2014

Employees : Approx. 1,300 (planned for March 2016) Myanmar (2014/1~)
Total floor area : 24,000 m2

Business description: Manufacturing ECUs, VCT systems, starters, *motor
and alternators
[ Expanding global production system. ]
As of September 30, 2012
DENSO E e AL A righls el

We have been building new plantsin different parts of the world. Projects are underway
to expand our production system to meet the growing markets and ever-increasing
capacity of our customers.

Plant and equipment investment for FY 2014 has added up to 280 billion yen. We will
maintain high levels of investment in Japan and Asia and Oceania, and increase
investment in North Americaand the Asia and Oceaniaregion where the market is
expected to grow.

We have decided to manufacture alternators following car air conditioners at the Silao
plant, our third plant in Mexico.

Meanwhile, our third plant in Indonesiawill be completed shortly.

We will invest in Cambodia and Myanmar to meet the growing capacity in ASEAN and
cope with wage increases, among other issues.

19



New Business
20 /21

By using the technologies it has developed for automotive components, DENSO
will become more familiar to people in their daily lives, and help to create a society
where people can use desired services whenever needed.

Environment

- Low CO, society
- Environmental protection, recycling

Total lifé Security & Safety

ort - Diverse lifestyles
- Ubiquitous society

Micro grid 26ld cha)
A Sense of

' Safety &

Security Security

Electric
mobility

AN Health & Medie - Healthy life
Automotive - No traffic accidents and
components: no crime
Motor, sensor, control, - Disaster-resilient
thermal management, .
etc. \ community

inla m—) i === NON-Vehicle (Taking advantage of DENSO’s
Vehicle Vehicle related core technologies in three areas)

TN COMRORATICON A righer, neserved
nser vodtuced orgiven to third par

DENSO

By taking advantage of technologies refined in the automotive area,
we have worked on different areas that deliver eco-friendly solutions,
contribute to a society with enhanced security and safety,

and help increase comfort and convenience.



DENSO Group Long-Term Policy2020 i

Preserve the Planet Security & Safety;

Our mission in next 10 years
DENSO e T s et

This policy isour new guiding principle which specifies our management visions
and guidelines toward 2020.

The dogan is “Protecting Lives, Preserving the Planet, and Preparing a Bright
Future for Generations to Come.”

Over the next decade, we will be committed to preserving the planet and ensuring
security and safety as the values that we should offer to society.
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Appendix

- 2"d Quarter(3months) Geographical Segments

by Company Location

- Non-Consolidated Financial Results

- Pre-Conditions (Foreign Exchange Rate/Car Production)
- Consolidated Sales by Customer

- Consolidated Sales by Business Segment

- Capital Expenditures, Depreciation and R&D
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2nd Quarter(3months) Geographical Segments by Company Location

5 DENSO CORPORATION.  Without the

(Unit; Billions of Yen) (): Local Currency Base (): Local Currency Base
[]: Ratio to Sales
w | g762 Sales o, 684 Operating
613.2 [10.1%] Income
650
_\/
+10.3% —
389 4758%
40 [6.3%]
35t
+38.5% +25.5% |
(+10.9%) (+4.0%) % o
+46.5% 295.7 25 (-22.5%)
16.916.3
L 20 |
200 +82.4% [9.4%] [7.2%]
150 15 (+47.1%)
—-75.0%
100 + +143% 10 3.1 (~75.0%)
(+4.3%) 17 gg 20 o8
5 | .
50 . :
16.118.4 o D2 e [4.8%] %,%%]
" FY13 FY14 FY13 FY14 —05
2Q 2Q North 7~ Asia & - 2Q North Asia &
Japan  America EUrope oOceania Others Japan  America Europe oOceania Others
DENSO S A et
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Non-Consolidated Financial Results

Income Statements

(Ratio to Sales)

(Unit:Billions of Yen,%)

Account FY2014 2Q YTD FY2013 2Q YTD
Net Sales ( 1000 ) 1,221.2[( 100.0 ) 1,145.2
Cost of Sales ( 846 ) 1,033.0( 885 ) 10135
SGA Expenses ( 6.1 ) 74.1 | ( 55 ) 63.5
Operating Income ( 9.3) 1141 J( 6.0) 68.2
Non-Operating Income 522 41.1
Extraordinary Income (Loss) 0.0 -11.9
Income Before Income Taxes | ( 136)  166.3 |( 85) 975
Net Income ( 107 ) 130.8 | ( 57) 65.1

Change I_ FY2014 Forecast Change from FY13
Amount | Percent |[Forecast as of Jul. 31; Forecast as of Oct. 31 Amount Percent

76.0 6.6/ (1000) 23650 :( 1000 ) 24430 166.2] 73

19.5

10.6

45.8 67.2|]] ( 79) 1880 i( 85 ) 207.0 83.4 67.4

111 62.0 68.0 -4.2

11.9 -0.1 00 -0.3]

68.8 706/ ( 106) 2499 i( 13 ) 275.0 78.9 402

65.7 1009 ( 78) 1850 i( 83 ) 203.0 §7.0 39.0

DENSO

B o O R Al righis remees?
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Pre-Conditions (Foreign Exchange Rate/Car Production)

FY2014 First-Half

FY2014 Second-Half

FY2014 Full Year

: Forecast| Forecast . Forecast| Forecast | Revised " Forecast | Forecast | Revised

Prior Year| (Original)| as of Ju.31 Actual | Change | Prior Year| (Original)| as of 3u.31 | Forecast Change |Prior Year (Original)| as of 3u.31 | Forecast Change

Foreign usD 79 90 98 99| +20 87 90 90 95 +8 83 90 94 97| +14
Exchange Rate

(Yen) EUR 101 120 128 130 +29 114 120 120 130 +16 107 120 124 130 +23
Forex Impact on

Operating usb 32 28 27| 27 -5
Income per Yen

(Billions of Yen) EUR 7 7 8 8 1

Car Production | Domestic | 470| 4.44|  454] 453 4% 443| 460| 460 492|+11%| 913 904 914] 945 4%

of Japanese ] North 247| 273| 268 266| 8w| 255 285| 28| 280|+10%| 502 558 554 546 9%

Manufacturers America
(Millons of Uns) | overseas || 830 | 8.65| 865 869| 5% 833 9.05| 905 904| +o%| 1663 17.60| 1769 17.73| 7%

DENSO

ESoRrR Cumr e R A rghis rosmeesd
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Consolidated Sales by Customer

DENSO

(Unit: Billion of Yen)

FY2014 FY2013 Change

Ended Sep. 30, 2013 |Ended Sep. 30, 2012

Amount |% to Total] Amount |% to Tota]l Amount | Percent
Toyota 904.7 45.5 830.5 47.9 74.2 8.9
Daihatsu 55.4 2.8 50.5 2.9 4.8 9.5
Hino 26.7 1.3 25.4 1.5 1.3 5.0
Toyota Group 986.7 49.6 906.4 52.3 80.3 8.9
Honda 136.5 6.9 119.3 6.9 17.2 14.4
GM 58.9 3.0 42.5 24 16.4 38.6
Hyundai/Kia 54.7 2.7 39.2 2.2 15.5 39.5
Ford 47.6 2.4 30.8 1.8 16.9 54.8
Suzuki 47.1 2.4 39.5 2.3 7.6 19.3
Fiat 42.4 2.1 31.8 1.8 10.6 33.3
Chrysler 40.9 2.1 29.3 1.7 11.6 39.5
Mazda 39.4 2.0 30.1 1.7 9.3 30.9
VW/AUDI 36.7 1.8 28.2 1.6 8.5 30.0
Fuji 34.9 1.8 35.7 2.1 -0.8 -2.2
Isuzu 29.3 15 23.0 1.3 6.3 27.4
Nissan 24.7 1.2 19.4 1.1 5.2 27.0
Mitsubishi 23.0 12 21.9 1.3 1.1 4.9
Benz 16.5 0.8 11.6 0.7 4.9 425
BMW 16.3 0.8 14.0 0.8 2.3 16.2
PSA 10.5 0.5 6.4 0.4 4.1 64.9
Jaguar/Land Rover 8.0 0.4 6.5 0.4 1.5 23.4
OE Sales for others 140.7 7.1 126.1 7.3 14.6 11.6
OEM Total 1,794.8 90.3 1,561.7 90.1 233.1 14.9
After-market,
New business & Others(*) 193.0 9.7 171.4 9.9 21.6 12.6
Total 1,987.9 100.0 1,733.1 100.0 254.7 14.7

* Sales of industrial systems and consumer products, Sales for After Market, and Sales of property/equipment ar
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Consolidated Sales by Business Segment

(Unit: Billion of Yen)

FY2014 FY2013 Change

Ended Sep. 30, 2013 |Ended Sep. 30, 2012

Amount | %to Total] Amount |%to Total| Amount | Percent
Powertrain Control 692.7 34.8 591.8 34.1 100.8 17.0
Thermal 606.8 30.5 506.5 29.2 100.3 19.8
Information & Safety Systems 307.7 15.5 289.1 16.7 18.6 6.4
Electronic 184.9 9.3 166.0 9.6 19.0 114
Small Motors 138.9 7.0 126.4 7.3 12.5 9.9
Others(*) 29.3 15 24.1 1.4 5.2 21.6
Automotive Total 1,960.3 98.6 1,703.9 98.3 256.4 15.0
Industrial & Consumer Product 20.8 1.1 21.5 1.2 -0.6 -3.0
Others 6.7 0.3 7.8 0.5 -1.0 -13.2
New Business Total 27.6 1.4 29.2 1.7 -1.7 -5.7
Total 1,987.9 100.0 1,733.1 100.0 254.7 14.7

* Repair parts, original brand products of subsidiaries
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Capital Expenditures, Depreciation and R&D

(Unit: Billion of Yen)

2Q YTD Progress

FY13 EgtinT::-:te C?1ange to Ing4

2QYTD 2QYTD from PY | Estimate
Japan 59.4] 124.3 68.4 131.0 15.2% 52.2%
North America 8.2 20.5 21.1 39.0 157.3% 54.1%
Europe 8.2 19.1 11.2 22.0 36.6% 50.9%
Asia & Oceania 25.6 62.6 44.3 80.0 73.0% 55.4%
Others 1.3 4.1 5.3 8.0 307.7% 66.3%
Capital Exp. 102.6] 230.6 150.3 280.0 46.5% 53.7%
Japan 60.2] 131.5 58.7 135.0 -2.5% 43.5%
North America 6.8 14.5 9.0 19.0 32.4% 47.4%
Europe 5.0 10.7 6.8 14.0 36.0% 48.6%
Asia & Oceania 9.6] 222 13.9 29.0 44.8% 47.9%
Others 1.0 2.3 15 3.0 50.0% 50.0%
Depreciation 82.5| 181.1 89.9 200.0 9.0% 45.0%

R&D Expenditure . . .

(Ratio o Sales) (3%%47) (gi?%s) (;i%%z) (3.72% 12.1%]  49.0%
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